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Speaker 1 (00:05):
Main Street Business Insights is a production of Main Street America, an organization leading a movement that's committed to strengthening communities through preservation based economic development in historic downtowns and neighborhood commercial districts nationwide. To learn more, visit mainstreet.org.
Matt Wagner (00:26):
Welcome everyone to the next episode of the Main Street Business Insight podcast, where we feature the stories of America's downtown and neighborhood entrepreneurs. I'm your host, Matt Wagner, Chief Program Officer at Main Street America, and today's podcast features Anette Landeros, President and CEO of the Fort Worth Hispanic Chamber of Commerce and co-owner with her husband Joseph of Casa Azul Coffee in the Northside Commercial District, which also just happens to be the new Main Street effort and GM on Main Street Award winner in Fort Worth, Texas.
(01:00):
So Anette's business is located in this amazing, really colorful, bright blue former house that has been turned into this incredible community gathering space. Really kind of like a living room, you might say, for the neighborhood and intersections of business owners, to students, new parents, civic leaders and volunteers, all centered around this celebration of Latino culture and just fantastic coffee, may I might say with a twist like churro lattes, like seriously yum. Very, very good. In addition, we'll chat with Anette about her unique role leading the Hispanic Chamber in driving the local ecosystem that supports Hispanic businesses. So let's go ahead and get started. Enjoy and we'll see you on the other side.
(02:01):
Today I'm hanging out, had some great coffee, but I'm hanging out with Anette Landeros who like many entrepreneurs, wears just a ton of hats as both owner and co-founder with her husband Joseph of Casa Azul Coffee in Fort Worth, Texas, but also has the distinction of serving as president and CEO of the Fort Worth Hispanic Chamber of Commerce. And so I did a little research and found out that Anette has this wonderful background in public policy, and then it occurred to me how in the heck did she go from that to being a business owner and head of the chamber of commerce? So I'm going to allow her to share a little bit about her journey and how that love of public policy shifted to the world of coffee and anchoring a community.
Anette Landeros (02:47):
Absolutely. Yeah. Completely different world than I ever imagined myself being in, but public policy was always my passion. I tell the story of that as a young girl growing up in a house, we actually only had one family TV and my father, when he came home from work would be the runner of the remote control. And so we watched a lot of 60 Minutes and Dateline when it was about public policy back then and learned about how the country was being ran. So I spent a lot of time, if I wanted to watch TV, a lot of times it was news and asked a lot of questions of my dad about how decisions are made and why do certain people get to make decisions in our country. And he very quickly explained to me that decisions in our country are made in Washington DC by people that are elected and people that go to work for our country. And that's just where decisions are usually made.
(03:49):
And so since a very young girl, I decided I too wanted to make decisions. And so I told myself at a very early age that I would go and be in our nation's capital helping make decisions and wanted to have my voice be heard. So my love for public policy and government started at a very young age. I got a degree in public policy analysis from Indiana University and then went directly to UT Austin, the LBJ School and got a master's in public affairs and then did exactly what I had set out to do as a young girl, went straight to Washington DC after graduating from school and worked for the inspector General for the US Department of Transportation.
(04:31):
So did it exactly as had planned, but unfortunately quickly realized in Washington DC that I was more of a Texas girl than anticipated. And so that's how I got to Fort Worth, Texas. I wasn't really thrilled with the experience of living in DC. I missed my sense of community that I had back home and just neighborhoods that I was familiar with and all the things that make a Texas girl, a Texas girl. And little things because I lived in the city, like having a garage-
Matt Wagner (05:10):
Just the little things.
Anette Landeros (05:10):
... and driving instead of walking. And I spoke to my supervisors and mentioned that I was going to be interested in moving back. And they were the ones that told me, "Well, we have a regional office in Fort Worth, Texas. Would you be interested in going there?" And I said, "Sure. I've never been." And so that's what brought me to Fort Worth, just as an effort to get back to Texas and thought I'd spend a year or two here and then head back to my hometown of San Antonio or Austin where I'd gone to school, but quickly fell in love with a community that I had never experienced and didn't know a lot about and really didn't have super high expectations for. So came in kind of blindly and just was completely blown away by a community that's working together to build a city that they're proud of, a community that is growing very quickly, but still has that small town feel, a community with an incredible sense of hospitality and local pride.
(06:16):
And I just found it very easy to get integrated and connect with like-minded people that wanted to be civically engaged and just found a home that I never thought I would find here in Fort Worth, Texas. And one of those organizations that I became involved with was serving on the board for the Fort Worth Hispanic Chamber of Commerce. And that's how all of that connected. Our previous president had announced that he was going to be pursuing a business opportunity, and my fellow board members asked and encouraged me to explore the idea of being the next president and CEO. At first I thought, that's crazy. How would I do that? I don't really have any experience in business, but through nudging and understanding that I came with a different set of skills in terms of organizing people, supporting nonprofits, fundraising, I was already well acquainted with that and helping run effective programs. It all kind of came together. And in July of 2019, I left what I thought would be a federal career until retirement to jump into running a chamber of commerce.
Matt Wagner (07:38):
Yeah, excellent, excellent. And so 2019, you become the presidency of the Hispanic Chamber here in for Fort Worth. How does that then, how do you make that leap with your husband Joseph, to now this incredible coffee business? What went through your mind at the time? Because now you were seeing the other side of all these business owners going through this, a similar experience. How did you wind up doing the coffee shop?
Anette Landeros (08:04):
Yeah, so my husband was going through his own career shift at the time, and he has always been so entrepreneurial. I like to say, they say that, somebody told me, you start a business either from inspiration or desperation. And he was always the inspiration one. He had great ideas and visions of building something of his own. And it was really me that was kind of, to be honest with you, always the realist of like, "No, that's a big risk." But it all came together perfectly, because now I was working with a community of entrepreneurs, and so by surrounding myself with people that were taking that risk, that were just going forward, that were building something from scratch, kind of like he had always dreamed that I finally understood even my own husband a little bit more and realized he wasn't as crazy as I thought he was and that we could do this. And it just took getting a little bit more informed and understanding the process. And so I would say that the shift for me also allowed space for us to say, "Okay, let's do this."
(09:19):
A coffee shop was always one of the ideas he wanted to do. He was looking for where to put this coffee shop. The chamber happens to be in the Historic Northside District. We were talking to community members and we were aware, even just from me working here, that there was no coffee in Northside. It wasn't here at that point. And some of the community members had told us, "Hey, we have asked for a Starbucks, but we keep getting told that we are not the ideal demographic."
(09:51):
And so I think that statement really emblazoned us to say, "Okay, we're doing this and we're doing it here." Because we were like, we can bring coffee here and we can show that every community if you want something deserves it. And so it all just kind of fell into place very beautifully. We found the perfect location and he had already been working on a business plan. We had a lot of people that offered input. We now had a community of folks that have done it that were able to encourage us and provide that extra positive energy, and we kind of went for it. And so yeah, we did a lot in the first three years of marriage.
Matt Wagner (10:40):
There's a lot going on here. So Casa Azul Coffee, it stands for Blue House Coffee, right?
Anette Landeros (10:44):
Yes.
Matt Wagner (10:45):
And I'm going to put in the show notes for everyone, we took some pictures outside. This amazing, I mean, you can see it from a mile away, this amazing blue house. And could you share a little bit of the inspiration around the location and how the house itself serves as the brand identity for the coffee?
Anette Landeros (11:09):
Yeah, we had always known that we wanted to do a Latino coffee shop because coffee is such a big influence in Latino just culture and not just, we are Mexican and yes, Mexican culture as well, but all Latin American countries. So we had tossed around and we had a short list of different names that we were interested in. And Casa Azul is Frida Kahlo's house in Mexico City. And Joseph and I and our travels love Mexico City. I think that as an adult, you get to choose where you travel. When you're young, you go where your parents take you. And so we had the opportunity to really explore different avenues of our own culture as adults together. And what we took away from Casa Azul and Frida Kahlo was an unapologetic love of her Mexican culture and her culture period. Frida was not one to apologize for being her. You know what I mean? She wore Mexican attire in France. You know what I mean? She was someone who boldly wore her pride in her culture everywhere she went.
(12:23):
And so that was one of the things that we loved. It's artistic, it's unapologetic, it's true to form, and it is who we are. So it was on the list, but then when we found the location, it just kind of happened to be an awesome space that we had seen was vacant and had the opportunity to engage with the family that owned it. The family that owned it, it was a beautiful restaurant called Sammy's Restaurant that meant a lot to Fort Worth, but it was a family owned business as well. And so when we were able to buy the location from them, they were excited because another family was going to own it. We were excited because it was continuing this legacy of a family built business and it was a house. And so then all the things really did beautifully come together because the fact that Casa Azul could actually be a house was just perfect.
(13:21):
And so yeah, one of the first things we did was we're like, "Okay, it's got to be cobalt blue like Casa Azul in Mexico City." And it's really funny because my father, he actually offered to pay us to paint it not that bright of a blue. He was like, "No, that's too bright. It's going to be hard on the eyes." And he was like, "I will pay you to paint it like a baby blue." And we were like, "No." We were dead set it was going to be cobalt blue. The sign's going to be bright pink. Everything's going to be bright and beautiful. And so we're really excited. I think if anything it provides, one of the little kids that was first came in said that he called it the happy house because it's brightly colored and it's just a happy place to be.
Matt Wagner (14:08):
Yeah, that's wonderful. And it's such a testament and statement to the business, but I think also just as importantly as a lesson for other business owners to take the name, take the physicality of your business seriously just as much as the daily operations, because as consumers, they're so interested in stories and experience. This is something that totally sets you apart from any other coffee. Not only is it great coffee, but the experience of being in the building I think is just a great learning lesson for other businesses.
Anette Landeros (14:43):
Thank you.
Matt Wagner (14:45):
Let's talk a little bit about the Northside. This is a wonderful district, primarily Hispanic and the district through your leadership at the Fort Worth Hispanic Chamber of Commerce was recently awarded a GM on Main Grant in partnership with General Motors and Main Street America. And so I didn't realize that until I was getting set to come down here and do the interview. And so first of all, just congratulations.
Anette Landeros (15:16):
Thank you.
Matt Wagner (15:16):
That's amazing and it's an amazing project. But tell us a little bit about what this district and what spoke to you and your husband. If you could kind of go a little bit deeper and sort of why here? You could have been in other places, but this seems to have just this amazing sense of community. Could you talk a little bit about community?
Anette Landeros (15:36):
Yeah, absolutely. I mean, the Northside District was always a place that we enjoyed. We have Artes de la Rosa, our Latino cultural center right here, which I volunteered at. We would go watch shows at, go to different gallery openings. So we spent a lot of time here because of that in general, but we always knew it was a very special place. It also seemed like maybe a place it had been under invested in. You'll know, and this is part of the reason that we were selected for Main Street America, is that there's still a lot of businesses on our main street that are either boarded up or are just closed. So it just seemed always like a diamond in the rough. It wasn't until I was working here though, and we spent a lot more time here, that we realized that the community is an incredibly proud community.
(16:30):
Northside of Fort Worth is not lacking culture. Northside is rich in culture. If anything that we are rich in it's culture here, and it's just a beautiful place where the residents just are so proud to be Northsiders. They're proud of what's come. But there also was just a desire and a conversation about what was missing. And one of those, as I mentioned to you, someone had mentioned to us coffee was missing. You had to go to another neighborhood here on Montgomery Plaza on West Seventh. You had to leave the Northside to go get coffee, or you had to go downtown, or you had to go to the stockyards. You just have to go somewhere else for something. And something is kind of essential to a lot of us is coffee. It just seems like not right that you'd have to leave your neighborhood to go get that. And similarly, the music part in what we did with GM's grant was bring back something that had existed in the community.
(17:39):
Marine Park, which just is a few blocks from here, had at one point been a lively park that often hosted community festivals and community concerts in the '90s. In 1993, Selena performed there, which everybody knows Selena and everyone knows in our community, that's it. That's the top of the top. And everybody in the neighborhood remembered, and I talked to everyone. I was like, "Wow, everybody must've been there." Because everyone tells me, "I was there. We watched Selena perform. It was amazing." But this used to happen and it used to be something that would be really special to the community, but it's been a couple of decades since that has occurred. And then when I'd asked, "Well, what happened? Or why did the concert stop? Why did the festival stop?" Nobody really had a clear answer, but it was always like this nostalgic longing whenever I would have these conversations.
(18:34):
And so when the GM grant became available, it was a perfect timing. We had just launched Main Street America here in the Historic Northside District, and they had alerted us that there was this grant opportunity and we were like, "Absolutely. If there's an opportunity, we're at least going to try." And it was just the perfect storm of bringing music back to Marine Park. Marine Park had been underutilized. A lot of families had mentioned they don't even feel comfortable going there anymore. There's a large homeless population that was living there. They didn't feel it was safe. So how do we reinvigorate the park for the neighborhood? We were able to host Sonidos Del Summer, a three part summer concert series.
Matt Wagner (19:20):
That's great.
Anette Landeros (19:21):
And I remember reading the comments on social media and people posting and just kind of trying to gauge what the response was from the community. And the one that made me sit back and smile was somebody said, "The Northside is back." And I was just like, "Okay. That is what we had hoped to do." Like I said, the Northside doesn't need culture. We are rich in culture. All we were doing was bringing back something that was already very special and a part of the fabric of this community. And what we did, honestly, all we did was help bring the resources to the neighborhood to be able to do that and by working collectively with the businesses and the neighborhood association and the organizations like the Artes de la Rosa Cultural Center. We brought all the partners together. It wasn't just us that did this. We did it collaboratively. All we did was we were able to tune into the opportunity for the grant, and that grant enabled us to bring the resources for a community, to bring back something that had once been very, very special.
Matt Wagner (20:36):
Yeah, that's an amazing story. And I think sometimes we only look at the numbers, whether you're in business or from a Main Street community perspective, how are we doing on the numbers? But it's the attitudinal shifts, in many cases the qualitative when someone says a statement like that, that just really knows that you're making a difference. The Northside is also very distinct in its position. It's centered right between downtown Fort Worth, which is growing and accelerating as we talked about earlier, and then the Stockyards, which is world famous, and which also then can become somewhat with so much development pressure, potentially, while we all like growth, there's also the potential for things like commercial gentrification as development takes off. And I'm curious about how you all are thinking about all the development that's occurring in and around and its impact potentially on the Northside.
Anette Landeros (21:40):
Yeah. That is top of mind. I just participated in another community conversation about that. Being sandwiched in between downtown and what's going to be the Panther Island development, which is going to be a huge development that completely changes the face of our downtown and then the Stockyards. It is clear that change is inevitable. Things are going to change around us, and because of that, things are going to change in the neighborhood. What establishing and working with the Main Street America Project allowed us to do was establish a boundary district that we call the Historic Northside District, and we set it from this street to this street to say, this is a community in its own. We are not... I like to say it's playing a little bit of defense, but also a little bit of proactiveness of making sure that this neighborhood, this community, this corridor remains its own distinct identity that is true to the culture that I've spoken of that we are very proud of.
(22:54):
I think that I often ask a lot of people who's doing it right? What cities have been able to traverse this inevitable journey of growth without displacing people and without having negative harms on our neighbors? You know what I mean? And nobody has the right answer yet, I'll be honest with you. Nobody has been like, "Oh, absolutely, you need to do X, Y, and Z." But I do know that we are hyper aware. It is not our intent to cause any harm. We are talking to the neighbors. We want them to be engaged. The Main Street America process is allowing us to, it's giving us the tools to engage in different ways and have conversations, but also yield on best practices that you all are able to bring us and lessons learned from other communities. But we're taking this walk slowly so that hopefully everyone comes with us on this journey. We are engaging and we are creating opportunities for folks to get informed and be a part of the conversation.
(24:13):
It's my hope to lean on my public policy background to really put more pressure on innovative policies, to hopefully try to protect the community. I don't know, I can't pass laws on my own, but I can ask for laws to get passed or certain things to happen, but we're hoping to do this right. And what I keep telling people is that we have the opportunity to do it right and to work really hard to do it right. And if we do, the impact could be greater than just our neighborhood. It could be other neighborhoods that benefit from the tools that we've learned, the lessons that we've kind of have had to figure out. And maybe we can help another city that is going to be in the same position of growth. Maybe we can help another corridor in Fort Worth that isn't a part of this project, be the next community that is having community-based development conversations. So I know it's altruistic and it's a big dream, but that's how coffee shops are started.
Matt Wagner (25:30):
That's right. That's right. Many businesses are started that way.
Anette Landeros (25:33):
Many businesses are started just with a dream and somebody doing something that other people may consider crazy. So we're going to continue to be positive and hopefully do this right.
Matt Wagner (25:47):
Yeah. Well, and you're also being proactive, and I think it's a reflection that it's much easier to be successful when there's a support structure in place, when there's a network in place. And as we think about startup businesses and existing businesses, sort of wearing your chamber of commerce hat, as you think about your role within the chamber, what does that support system currently look like for small businesses within the Northside District? Maybe compare with the overall metroplex of the area. How's it changing? How's it evolving in terms of the support structure?
Anette Landeros (26:25):
Yeah, so the Fort Worth Hispanic Chamber of Commerce is celebrating 50 years this year, so 50 years. We're really excited about that. 50 years ago, a group of Hispanic business owners felt that there wasn't enough support. And they decided that they were going to create their own chamber of commerce, that they were going to advocate for themselves and others, that they were going to create a network that was going to encourage and uplift each other. The roots of the Hispanic Chamber are throughout, because our founding members were located on the south side, they were located on every side of Fort Worth. We just happened to, for some reason, always be in this neighborhood. Our original meeting, the very first meeting was at a restaurant called Jimenez Restaurant right here on 307 West Central Avenue, which is catty-corner from Casa Azul Coffee, in our office, not far from our office.
(27:28):
And our offices for the most part have always been on North Main. We did at one point have a small desk in an office in downtown, but we've always kind of been on North Main. So the Chamber has a long history of being in this neighborhood. However, we have always served the greater Fort Worth community, the greater Hispanic community, but also all of DFW. We have a lot of members from throughout the metroplex. But being in this neighborhood means that we work alongside these businesses as well. So I would say that that's kind of like the extra connection point. You know what I mean? Because we eat at these restaurants often, but we try to be champions of everyone. What I think that we provide, and that is unique to our chamber, is that we try to provide accessible resources, a positive outlook. You know what I mean? For entrepreneurs that have a dream that are often probably told that they're crazy or that maybe that it's too big of a risk or that-
Matt Wagner (28:33):
It won't work here.
Anette Landeros (28:33):
It won't work here.
Matt Wagner (28:33):
Common one.
Anette Landeros (28:34):
You know what I mean?
Matt Wagner (28:38):
Yeah.
Anette Landeros (28:39):
And we are the place where you can come and we are going to say, "Why not? Absolutely. Go for it. Actually, let me connect you to, so-and-so who opened a similar business three years ago, so he can tell you what he did. Or let me connect you to so-and-so because she is actually providing this product and you guys could possibly do business together." So we are of a place where we are going to say, "Go for it and let me connect you to other people that are going to be interested and excited to support your business as well."
(29:13):
So what we've been able to do is while we're now in this new journey in the Historic Northside District and commercial revitalization, we already have a strong foundation of businesses that are working together, businesses that are encouraging each other, businesses that are growing together and sharing resources and ideas and networks of real estate agents and banks and all the tools that you need. We basically already have the toolbox, the toolbox being the Fort Worth Hispanic Chamber of Commerce. And now we're just saying, how do we amplify that here in our commercial revitalization district to say, what do you need? We have it.
Matt Wagner (29:58):
Excellent. You have a unique perspective in that, again, you're a business owner with your husband Joseph, and you have your role within the Hispanic Chamber of Commerce. Now that you've been in this for a few years, if you could go back in time from a business perspective, what do you wish maybe you did differently?
Anette Landeros (30:23):
That's a good question. I think that one of the things that I wish we would've done differently, I will say that, I was a chamber president before I was a business owner, and I think that there's value in both. But I will say that having opened a business, a brick and mortar business has only helped me relate more to my chamber members more than ever, because I know the process of having to get permits and having to get loans and having to work with different vendors and contractors and having to make a very small budget stretch, kind of just crossing your fingers and hoping and praying that you don't run out of money and really going out on a limb and putting your entire family, livelihood on the line. I get it now. You know what I mean? So I think that I can respect my chamber members and maybe I think they respect me a little bit more now too, because they know that I've done it. I know what they're going through. I know it can be exciting, and at the same time, very scary.
(31:32):
So I will say that having both perspectives has been really helpful for me. If I had to change something, I would say that I think that we would have maybe really thought through the ten year plan a little bit more. You know what I mean? The growth plan of like, "Okay, we have one, so what's next?" You know what I mean? Because we get a lot of people that are like, "When's the next one?" And we were like, "We don't know."
Matt Wagner (32:01):
The next one, what?
Anette Landeros (32:01):
Yeah. We're just so excited to have one. You know what I mean? And I think that that's the hard part, when you're starting a small business, you're just so focused on getting your one little baby open that you haven't even thought of what another location could look like and how you would do that. So I would say that maybe, I think it's because you're much, you're praying so hard, you could just get that one done. That that might've been the thing of, "Okay, what would growth look like?" You know what I mean?
Matt Wagner (32:37):
And preparing the business so that it has that foundation to be able to do that, right?
Anette Landeros (32:41):
Yes, exactly. So now we're thinking through what growth will look like if we continue to grow, because a lot of people that are like, "Oh, we'd love to have one of you on this side of town and we'd love to have..." Or, "You know where you need to be?" And that's exciting, and we're really grateful and really humbled that people want to see more of what we've built. But wrapping our heads around what that would look like, we haven't quite gotten there yet. And so yeah.
Matt Wagner (33:13):
I think a lot of, and certainly I have in doing so many different interviews and focus groups with entrepreneurs and small businesses, that is the reality that there are people behind the business, and these are real people that may have families or jobs or what have you that are trying to make a go of this business. And I wonder from your own perspective, how do you balance it all? You've got a busy life, you've got a family. Where does the business fit in there and what advice can you give for maybe how to just juggle all these things?
Anette Landeros (33:46):
Yeah, I would say that, and I encourage this, and I think we're doing a really good job as a chamber of telling people, businesses are families. You know what I mean? At the end of the day, especially our small business America, these are families. I think that often folks, they consider the business community to be an elite group of people who have resources to start these things, and therefore they're disconnected and they don't understand the everyday problem or folks that have to go to work every day. Well, Joseph did go to work every day. You know what I mean? Nine to five like everyone else before he chose to do this. And I still go to work every day and we still have to pay bills, and we still have to pay our home mortgage and put our kids through school. We are still a family, and all small businesses are.
(34:40):
And on top of that, as your small business grows, now you're responsible for more families because all of your employees families are also part of your family. And so your success now is carrying the weight of other people as well, because you want to make sure to do right by your employees and their families because they depend on you. And I talk about this a lot with our entrepreneurs as they grow and they understand that, that if I have to downsize, those are families. You know what I mean? So I have to work really hard. I have to succeed. I have to network because I am carrying not just my family, but other families as well. So I would encourage folks to remember that businesses are families. But how to juggle it, we do have a 3-year-old and we have a 10-month-old. We started this business when our baby was less than a year old.
(35:34):
I consider it, we had three babies in a span of three or four years because the business is actually our second baby. There are things that we're limited in doing because we are trying to make sure Joseph can come home. That he can spend time with his kids. You know what I mean? There's a lot of ideas of things that we want to do, but due to time we are prioritizing and trying to make sure we have a good balance. But Joaquin spends some weekends at Casa Azul. You know what I mean? He helps us. We have pictures of him when we were painting and doing whatever it may be. So he's very much a part of it. We just try really hard to integrate our family into the space, but also have to recognize when we just don't have any more bandwidth. You know what I mean?
(36:29):
And that's okay. We are doing really well. We're excited, but we're also wanting to be there and be present for our kids. And luckily, we have a very supportive network of folks that support us and that they help us, and we just try to make it all work. But at the end of the day, we talk about what Joaquin's childhood memories and Juliana our baby, what their memories are going to be of, and we hope that their memories are of their parents trying to build something beautiful. You know what I mean? And hopefully they are encouraged to chase their dreams as well.
Matt Wagner (37:13):
Well said. Let's conclude with what's the one piece of advice, small business, whether they're coming to the chamber or coming over for coffee and they want to learn more about your success, what's the one piece of advice you'd give to them?
Anette Landeros (37:30):
I would say don't be afraid to explore new possibilities. And I say that to everyone, whether it's a business, whether it's a new project like starting a commercial revitalization project with Main Street America, whether it's applying for a GM grant and trying to build a summer concert series from scratch, whether it is opening your side hustle or a full-fledged business. It doesn't have to be necessarily a brick and mortar, but don't be afraid of exploring the possibilities and making a go out of it. Because I really do think that there's a lot to be learned. It may not always be the moneymaker, it may not make you millions, let's just say that. But you could learn something. You could connect with a new path, a new journey in life, a new shift in career by exploring possibilities that kind of tug at your heart or just interest you.
(38:36):
So explore all the possibilities and tell yourself, there's something that I want to chase and I'm going to just look into it. I'm going to chase it. You know what I mean? I'm going to let it happen and see where this journey in life takes me. And it doesn't necessarily always have to be a million dollar maker, like I said, but it could turn your life into a new direction. You could be running a chamber of commerce when you had no intent to. You know what I mean? You could be a business owner when you didn't think you would be. So just explore it.
Matt Wagner (39:09):
Yeah. Very inspirational. And, Anette, thank you so much for being on the podcast, and a special thanks as well for all you do for the Northside community, for your participation in Main Street. It's a great partnership, and so we're so thankful for your commitment here.
Anette Landeros (39:27):
Thank you so much.
Matt Wagner (39:39):
So there you have it. I hope you enjoyed the conversation with Anette Landeros, Co-founder of Casa Azul Coffee and President and CEO of the Fort Worth Hispanic Chamber of Commerce. I'll be sure to post some pictures of Casa Azul, because I know you're wondering from my intro and hearing the description, so if you're traveling to the Dallas-Fort Worth area, you have to make a stop. I so enjoyed Anette's positive, can-do spirit, and just this incredible drive to support her community, both in terms of the Northside Main Street area, but also this broader Hispanic business community. And I have to thank Joseph, her husband. He's the quiet side in just the amazing great coffee and his visible branding and positioning the business that you see within the broader coffee market within Fort Worth. As always, if you're a business owner, I hope this episode has provided plenty of new insights, solutions, and of course, inspiration.
(40:39):
And as consumers and professionals in the field, please continue to support your local small businesses and tell their stories. They are so important to our local and national economies, and most importantly, they promote and provide quality of living to the places we all call home. That's going to do it for this week's episode in the Main Street Business Insight Podcast. Thanks for listening as always, please rate and review us. And be sure to subscribe and tell your family and friends and neighbors and colleagues so you all can catch the next episode when I'll be in downtown Rome, Georgia. Sitting down with Jamie Baker and her husband Jerry, as we explore the role of e-commerce within this rapid bricks growth of what's called trendy teachers. Don't miss it. We'll see you then and thanks for all the support.
Speaker 1 (41:28):
Thanks for listening to Main Street Business Insights, a production of Main Street America. If you know a local business with a great story to tell, please share it with us by emailing businessinsights@mainstreet.org.
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