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BUILDING KNOWLEDGE: BACKGROUND 
RESEARCH & STREET EVALUATION

	 Know the costs of car-oriented streets and the 

benefits of putting people first. See Chapter 1

	 Define a clear location to focus your efforts.  

See page 58 in Chapter 3

	 Conduct research, considering street types and 

functions, as well as the surrounding conditions 

and circumstances. See pages 55, 57, and 58 in 

Chapter 3

	 Perform street evaluations. See pages 58-60 in  

Chapter 3

BUILDING PARTNERSHIPS: STAKEHOLDER 
IDENTIFICATION & ENGAGEMENT

	 Make a thorough list of potential stakeholders. 

See page 62 in Chapter 3

	 Do your homework about different stakeholders 

before community outreach, engagement, and 

conversations. See pages 64, 66, and 68 in  

Chapter 3

	 Hold everyone accountable to certain principles 

of collaboration. See page 63 in Chapter 3

BUILDING A PLAN: VISION ALIGNMENT & IMPLEMENTATION

	 Are there other types of goals or visions for the places near your district?

	 If yes, think about how you could align your street vision with these.

	 If no, make sure you develop a guiding vision for your street improvement 

plans. See page 71 in Chapter 3

	 Seek successful examples to inspire your plans. See Chapter 2

	 Identify tasks, funding, and partnerships that will help accomplish each 

phase of implementation. See page 52 in Chapter 2 and page 73 in Chapter 3

THINKING LONG TERM: ONGOING EVALUATION, RELATIONSHIP 
MANAGEMENT & PLACE MANAGEMENT

	 Revisit your research methods and street assessments to design an evaluation 

plan for the progress of your implementations. See page 60 in Chapter 3

	 Revisit your engagement strategies and plan to strengthen and formalize  

partnerships. See page 70 in Chapter 3

	 Incorporate a place management plan into your work. See page 74 in Chapter 3

	 Celebrate and thank your partners regularly! Doing an in-depth community 

engagement and street revitalization process is something to be proud of!
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